
 
 
 
 

Communications report 
Stormwater Drainage Charge Transfer 
 

 

Campaign summary  
The communications campaign (31 October 2025 to 11 January 2026) for the Stormwater 
Drainage Charge Transfer promoted Council’s proposal to move the Stormwater Drainage 
Charge from the water bills to a Drainage Charge on the rate notice, driving traffic to the 
project engagement page hosted on Council’s Your Voice Our Coast platform. Messaging 
focused on explaining the legislative changes, the impact to rate payers and Council’s 
commitment to maintaining funding for essential stormwater services. The campaign 
clarified what the charge funds, reinforcing its role in maintaining and upgrading the 
stormwater drainage network for community benefit. Communications also addressed 
potential misconceptions, including confusion about IPART processes, rate peg adjustments 
and eligibility for the charge. The campaign encouraged community participation by 
promoting opportunities to provide feedback before the submission deadline. 

Key information was distributed through targeted channels, including: 

 Your Voice Our Coast (YVOC) project engagement page 
 Frequently Asked Questions (FAQs) on YVOC 
 Direct mail letter to ratepayers 
 Web news page on Councils corporate website 
 Website banner on display on Councils corporate website  
 Water, sewer and stormwater drainage charges page update 
 Social Media promotion (paid and organic) on Councils corporate accounts; 

Facebook, Instagram, LinkedIn 
 Coast Connect eNews and print advertorial (Coast Community News) 
 Digital screen adverts at central customer service locations across the LGA 
 Internal staff news 

The communication campaign led to Council receiving a total of 1,313 submissions. 

Campaign highlights  
 138, 240 letters distributed to ratepayers 
 9,160 YVOC project engagement web page views 
 29,689 people reached via organic social media posts 
 43,569 people reached via paid META campaign 
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Communications summary 
CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
Your Voice Our Coast Project 
engagement page 

31 October 
 

9,160 views 
1,099 online survey submissions 
(excluding mail and email 
submissions) 

 
FAQs on YVOC 31 October 

Revised 15 December 
- 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
CCC web news page 7 November 2025 122 views 

83 users 
50sec avg engagement time 
 
Definitions: 
Views: Number of times 
page/content was viewed, can 
contain multiple from one 
user/session. 
 
Active users: Numbers of users (in 
theory; people) who have views 
that page/content and had an 
“engaged” session (i.e., interacted 
with it in some way, stayed on the 
page, not bounced). 
 
Engagement time per active user: 
How long those users have 
remained on the page, provides 
best indication of how much 
content they’ve 
consumed/absorbed. These 
numbers indicate people have 
read the content rather than 
landing there and bailing straight 
away. 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
CCC web banner 2 December to 12 

January 
Below stats are for CCC website. 
The banner was placed on every 
page of the website, so stats 
assume every user saw banner at 
top of page: 
  
879,325 web views 
250,570 users 

 

Water, sewer and stormwater 
drainage charges page update 

2 December – 12 
January 

557 views 
388 users 
50s average engagement time 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
CCC Facebook 31 October 

16 December 
26,564 reach 
166 reactions  
82 clicks to YVOC 

  
CCC Instagram 31 October 

16 December 
2,050 reach 
44 reactions 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
CCC LinkedIn 31 October 

 
1,075 impressions 
11 reactions 
16 clicks 

 
CCC Meta – paid campaign 
($1,000 budget) 

14 November to 11 
January 

43,569 reach 
3,186 clicks 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
Coast Connect eNews (link or 
story) 

20 November 20,518 delivered 
13,430 opens 
159 clicks 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
Coast Connect print advertorial 
(Coast Community News) 

13 November 60,000 reach 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
Customer service digital screen 
advert 

November to January Displayed at Council customer 
service points including customer 
service centres, leisure centres, 
libraries, galleries, Visitor 
Information Centre, 
childcare centres and Laycock 
Street Community Theatre 

 
Council staff intranet article 27 November 269 views from CCC staff  

(90% reside on Central Coast) 
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CHANNEL  LIVE DATE IMPACT  SCREENSHOT 
Letter to ratepayers Dispatch through third-

party mailing parter 
from 10 December 2025 

Distribution to 138,249 rate payers. 

 

 
 


